
audience profile

median age                      51 years

median household  
income                             $65,408

median home value         $233,492

currently conducting  
a project                                83%

plan to conduct next  
project in 6 months                73%

plan to purchase  
exterior products  
in the next year                       71%

female/male ratio                   91/9

editorial mission
Getaways, gathering spots, private sanctuaries. 

Lively colors, heady scents, cool blue water rippling 

in the breeze. Bringing the outside in and the 

indoors out. Created for both the everyday and 

novice gardener and lover of outdoors, our Outdoor 

Living titles feature 100% original editorial, detailed 

photography, and ingenious stories chock-full of 

information on how-to-do and where-to-find the 

right products and ideas for every outdoor project. 

From traditional how-to's of planting to inspirational 

articles about creating a beautiful outdoor living 

space, Better Homes and Gardens Special Interest 

Publications has a title to meet every consumer's 

needs—and is perfect for your brand message.

direct buying power 
Outdoor enthusiasts are the consumers you are 

looking for. Their demographic profile, passion for 

the outdoors, and overall spending patterns make 

them ideal targets for your outdoor living brand, as 

well as a wide range of upscale consumer products 

and services. Our readers pursue many of the 

same interests as other home enthusiasts...such as 

home enhancement, travel and entertaining. This 

is a market of ready-to-buy consumers, and they 

purchase everything that helps them express their 

need to grow. 
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